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AGENDA ITEM COVER MEMO 
DATE: January 11, 2022 

 

 
AGENDA ITEM 9: Review and Consider taking action on requests for funds toward the Born 
in the Bend with Aim & EM.  
SUBMITTED BY: Jerry W. Jones Jr., Economic Development Director 

Purpose 

Review and Consider taking action on requests for funds toward the Born in the Bend with Aim & EM.  
 

BACKGROUND 

On October 13, 2020, the DCR Board of Directors reviewed and considered approving Phase 2 of Richmond 
Podcast sponsorship. City Manager Vela provided the background of this item which is called Born in the Bend. 
Aimee Frederick and Emily Scherer host a show on Instagram called Coffee with Em and Aim. The podcast 
focused on the local spirit of Richmond and the surrounding areas of Fort Bend County. The 2020 podcast was 
very successful with 909 downloads and was ranked in the top 50% of all podcasts. The team is proposing four 
new episodes for 2021. The request is for $2000 or $500 each. The funds would provide professional editing 
and would serve to work towards self-sustaining through community sponsorships and local advertising. 

It was acknowledged that the podcast is an affordable marketing opportunity to spread positive news about 
our community. Director Bonham made the motion to approve $2000 funding for Phase 2 of Richmond 
Podcast sponsorship. Director Morefield seconded the motion, and the vote was unanimous to approve. 

Our Economic Development Director recently met with both Aimee and Emily to discuss Season 3. Upon our 
discussion we reviewed the performance of Season 2. As of October 13, 2021, the Born in the Bend podcast 
has garnered 2,290 all-time downloads, bringing a new awareness to the thriving community in Fort Bend. The 
Born in the Bend Podcast has grown25% in downloads from Season 1 to Season 2 when comparing the first 
30-day download figures of 548 in Season 1 and 686 in Season 2. The Born in the Bend Podcast is distributed 
across audio platforms, Facebook, and Instagram to an audience of over 12,500 followers combined. 

Pros and Cons 

Pro: We are continuing to see growth in the advertisement of our community. Continuing this endeavor and 
increasing our participation will further advance our community. This media outlet will compliment our new 
website and will have a presence on the front page. This is a great next step.       

STAFF’S RECOMMENDATION 

Staff is recommending approval for support of the expenditure of funds.  

 

 

 



Next Steps 

Upon the DCR Board of Directors approval we will notify the City Commissioners of the Board decision citing 
this initiative is already within our budget.  

Attachments 

• Born in the Bend Season 3 Proposal 
















